CASE STUDY #1

D ATA V I S UA L I Z AT I O N

THE PROBLEM
BCP needed to show complex information to small business owners. This
information contains the behavioral data of their customers that will
allow them to make important decisions about their businesses. The data
is gigantic, so it is challenging to know what to show and what not.

W H AT I D I D
Together with the UX designer, we began to do a cardsorting, defining
along with the users, what is the data of greatest value and importance.
The results of the cardsorting served as the basis for the initial proposal,
wireframes were drafted for user testing and then I designed a high
fidelity prototype. Dark mode screens were also included in the prototype
to find their value to users.
Tools that I used:
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CASE STUDY #2

SECURE LOGIN

THE PROBLEM
Working with the UX team, a sales flow was designed for the insurance
area. The conversion rate for the login page was very low. The hypothesis
was that users felt insecure with the page so they preferred not to enter
sensitive data such as their name or credit card number. The image
previously displayed next to the text fields was too generic and unrelated
to the brand.

W H AT I D I D
To generate familiarity, I designed an illustrated proposal with the colors
of the bank. The figure represents a safe home environment, where the
user can perform her tasks from her mobile device. Using the illustrative
guidelines of the brand was very important to convey security to the user.
Tools that I used:
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CASE STUDY #3

DESIGN SYSTEM COMPONENTS

THE PROBLEM
Creating a Design System for a corporation has many challenges. One of
them was creating components that work long-term and for a wide variety
of projects. BCP needed around 30 components for the library that were
responsive, functional and that contained their own identity.

W H AT I D I D
Being part of this initiative, I had to design the following components for
the Design System:
1. Responsive Tables
2. Chips
3. Cards
4. Notifications

5. Payment options
6. Charts
7. Buttons
8. Spot Illustrations

Many of them have a responsive behavior and cover different states of
the interaction (default, hover, pressed, active). Once designed, I supervised their correct implementation together with the development team.
Until now, I continue working on creating new components or improving
them.
Tools that I used:
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CASE STUDY #4

BENEFITS APP

THE PROBLEM
As a customer retention strategy, BCP needed to create an app where its
customers could see and know their benefits. The proposal had to be easy
to use and based on the real needs of the clients.

W H AT I D I D
I worked together with the UX designer to create the first wireframes. We
ran user tests that helped us iterate over the initial proposal. Once having
an acceptance with the wireframes and the high fidelity prototype, I
designed the final version that was passed to the development team to
be implemented and released in 2019.
Tools that I used:
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THANK YOU.

